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INTRODUCTION: 

The North Country Center for the Arts (NCCA) in Lincoln, NH, founded in 1986 and incorporated in 1987, is a 

501(c)3 charitable non-profit arts organization supporting performing arts and arts education in the North Country of 

New Hampshire. The NCCA does business as Jean’s Playhouse, a state-of-the-art performance facility opened in 

2012 and located adjacent to RiverWalk at Loon Mountain, a grand hotel resort opened June 2016. 

Jean’s Playhouse produces live theatre and arts education for the communities of the White Mountains and serves as 

a valuable tourist attraction to distinct crowds of visitors travelling in the region twelve months of the year.  

Programs reach more than 30,000 people annually, including 7,000 youth who attend original children’s theatre 

productions in eight communities around New Hampshire every summer. Jean’s Playhouse operates the 30-year-old 

professional Papermill Theatre and IMPACT Children's Theatre companies during the summer and fall, and two 

educational community theater programs, the Playhouse Players for all ages and Jean's Teens for local youth, during 

the winter and spring seasons. The Papermill Theatre Company also instructs the annual two-week Broadway Bound 

Summer Camp. Guest musicians, comedians, magicians and puppeteers from around the country perform at Jean’s 

Playhouse to broaden the variety of performing arts offered to the local community and tourist populations. 

Jean’s Playhouse is guided by our Mission: “Celebrating and inspiring humanity through artistic excellence;” 

Vision: “The premier center for the arts, building a passionate world of creativity and imagination from the heart of 

the White Mountains”; and Core Values that include 

 serving as a community asset 

 providing opportunities to enrich the human experience through theater 

 and educating through the arts. 

PROGRAM PURPOSE 

Jean’s Playhouse aims to develop passion and creativity in North Country youth through an educational theatre 

program called Jean’s Teens, an after-school venture operated each spring and fall in collaboration with Lin-Wood 

Public School. This professional-level theatre education program offers nearly fifty youth from the western White 

Mountains the opportunity to build their self-confidence, learn new skills, create a sense of team, and participate in 

plays and musicals with their peers every year. We aim to demonstrate specific improvements in academic success, 

sense of self and positive life choices from our participants. 

Jean's Teens provides exposure to theatre at a professional level for local kids in a community where there are few 

other arts opportunities. This program gives students social and artistic outlets; the theatrical process develops self-

confidence, passion, and behavioral skills in problem-solving, teamwork, responsibility, and self-discipline.  

No doubt about it: Art Makes a Difference in Kids' Learning. Theatre education is proven to increase reading 

comprehension scores, school attendance and positive self-esteem among high school students, demonstrated in 

studies from the American Alliance for Theatre and Education and the National Endowment for the Arts. The 

benefit to adolescent behavior speaks for itself, as exemplified by this feedback from the parent of a Jean’s Teen 

participant: 

“THANK YOU THANK YOU THANK YOU for doing this!! [Participant] has been a different person since 

she started rehearsal. She is happier and more confident and I am able to speak to her without taking my 

life into my hands. She is having a great time and I wanted to be sure that you know how much we 

appreciate the time and effort that you are putting into this play.” 

Improvements have been noted in students participating in the Jean’s Teens program in the past twelve months. Lin-

Wood Principal Robert Nelson reports:  

“During the past year, three of the middle school students and two of the high school students on your list 

who participated in the plays showed substantial improvement in the areas of grades, attendance, and 

participation in extracurricular activities. In addition, although these are more subjective areas, the five of 

them showed an increase in confidence and self-esteem.”   
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We predict that as students maintain participation in the program two to five years into the future, these academic 

and behavioral improvements will be markedly significant to each Jean’s Teens participant’s performance in both 

school and extracurricular activities. 

PROGRAM ACTIVITIES 

Jean’s Teens produces plays and musicals with all performers under 18 over ten weeks each spring and fall. Nearly 

fifty North Country youth participate and benefit every year from this program offered to the community free of 

charge. The majority of students come from households in the western White Mountains; primary communities 

served include Littleton, Lisbon, Franconia, Lincoln, Woodstock, Campton, Thornton and Plymouth. Nearly six 

hundred family members and community supporters attend Jean’s Teens performances each year. Previous Jean’s 

Teens participants show a breakdown of 65% from Lincoln-Woodstock; 15% from the Franconia-Littleton region; 

and 20% from the Thornton-Plymouth region. 

Jean’s Playhouse is pleased to continue our relationship with Lin-Wood Public School for the continued success of 

the Jean’s Teens program. We share responsibility for expenses and personnel. Lin-Wood Public School is 

responsible for holding Lin-Wood School participants to academic and attendance standards and for communicating 

that information to Jean’s Teens directors (Vicki Etchings, Education Director, and Sharon Paquette, Producing 

Artistic Director). Jean’s Playhouse is responsible for providing the venue for rehearsals and performances, 

marketing and promotions, behavioral monitoring and instruction of the participants, and the overall implementation 

of the program with support by Lin-Wood School personnel. 

PROGRAM DIRECTION AND SCHEDULE 

This program is directed by Vicki Etchings, Jean’s Playhouse Director of Education and Outreach. Additional 

support comes from Sharon Paquette, Jean’s Playhouse Producing Artistic Director, and Lin-Wood Public School’s 

Drama Department Head. 

Jean’s Playhouse is led by Producing Artistic Director Sharon Paquette as the creative visionary of a year-round 

professional performing arts center that is a unique cultural and valuable economic asset to the region. Sharon 

directed a production at Jean’s Playhouse in June 2014 before joining the year-round staff in February 2016. Sharon 

has a long theatrical history in New Hampshire. She ran a theatre company for ten years inside the NH State Prison 

for Men, before becoming an adjunct theatre professor at Plymouth State University. In that time, she taught and 

directed at multiple NH theatre companies, including the Barnstormers, the Community Players of Concord, Arts in 

Reach and Advice to the Players. 

Since joining Jean’s Playhouse in 2012, Vicki Etchings, Jean’s Playhouse Director of Education and Outreach has 

taken over the helm of the Playhouse Players community theatre group. She continues to be a valuable part of the 

Jean's Teens production team and works closely with the Managing Director to build relationships with regional 

schools in order to expand the program’s reach beyond Lincoln-Woodstock to the I-93 corridor between Littleton 

and Plymouth. 

2017 Jean’s Teens Theatre Arts Youth Development Program Schedule 

 JANUARY: Auditions for Jean’s Teens Musical Production A Kidsummer Night’s Dream 

 FEB-MAR: Ten weeks of rehearsals, theatre education, skill building, production design and construction, 

etc. led by Jean’s Playhouse Director of Education and Producing Artistic Director with production 

assistance from Lin-Wood Drama Department Head 

 MAR 31-APR 2: A Kidsummer Night’s Dream Performances 

 SEPTEMBER: Auditions for Fall Jean’s Teens Musical Production Charlie and the Chocolate Factory 

 SEP-NOV: Ten weeks of rehearsals, theatre education, skill building, production design and construction, 

etc. led by Jean’s Playhouse Director of Education and Producing Artistic Director with production 

assistance from Lin-Wood Drama Department Head 

 NOV 10-12: Charlie and the Chocolate Factory Performances 
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We have seen steady growth of the Jean’s Teens program since its debut in spring 2013. Twenty-six North Country 

youth (the largest turnout yet) participated in the fall 2015 production of Give and Take. As participation grows with 

a history of success in the community, Jean’s Playhouse will be able to look for increased support from business 

partners to help fund the program. This grant will allow us to leverage those resources toward building support from 

individual donors, organizations, and businesses in the community. Previous support from Fairpoint 

Communications in 2008 and 2010 for our summer children’s theatre program helped us build our youth 

development activities so that we were prepared to expand into the school year when we transitioned into year-round 

programming. 

PROGRAM EVALUATION 

Lin-Wood Public School monitors and communicates the academic performance and school attendance of Lin-

Wood students participating in Jean's Teens. Lin-Wood students are required to attend school the day of an after-

school activity in order to participate. They are also required to maintain passing grades: any student with a failing 

grade in back-to-back grading periods (six-week sessions) are ineligible to participate in school-sanctioned 

extracurricular activities.  

Additional performance metrics include pre- and post-tests and surveys with participants and parent surveys. 

Previously, data has been collected through online surveys sent to participants and parents by an e-mailed link, but 

the response rate has been disappointing. In the future, we plan to implement paper pre- and post-tests for the 

participants in order to receive 100% response. We aim to achieve the following specific measurable outcomes as a 

result of our program: 

 75% of Jean's Teens Participants will experience an increase in academic success, measurable with 

cooperation from Lin-Wood Public School. 

 75% of Jean's Teens Participants will demonstrate an increase in their sense of self, measurable through 

student pre- and post-surveys. 

 75% of Jean's Teens Participants will exhibit positive life choices, measurable through student and parent 

pre- and post-surveys.  

In the past twelve months of implementing the Jean’s Teens program, it has become clear that by serving a disparity 

of ages (eight to eighteen-year-olds), our youth participants deal with a wide variety of conflicting priorities. 

Elementary and middle school students depend upon their parents for transportation, so it becomes part of our 

responsibility to get the parents on board and convince them of the importance of dropping their children off on time 

and of encouraging them to practice outside of regular rehearsals. Almost all of our high school students work part-

time to provide another source of revenue to their families and/or to have their own source of spending money. This 

presents a particular challenge as it can be difficult for these students to prioritize an extracurricular activity over a 

job, and we have no intention of withholding our program to students who cannot commit as much time as we would 

like due to conflicting responsibilities to their families and workplaces. 

In the future, we plan to track and communicate behavioral and artistic performance to our participants on a weekly 

basis. Students will fill out short questionnaires and rubrics grading their own performance based on standards of 

timeliness, discipline and creativity. Some of these rubrics will come from staff and will be sent home with parents. 

We hope this will better communicate our expectations to participants and parents and further legitimize the 

program in their eyes. It is possible that these “grades” will become an official part of the casting process down the 

road; i.e. only those with an excellent record of past behavior will be considered for principle parts. 

ATTACHMENTS 

1. Program Budget 

2. Program Anecdotes 

3. Program Evaluation Tools (Pre- and Post-Test; Quick Quiz) 

4. Sponsor Benefits and Levels 

5. IRS Non-profit status letter 



Organization Name

Federal ID # 02-0400662

Fiscal Year End 10/31/2017

Total % to Total % to

This Project Total Organization Total

Request Budget Income Budget Income

Income Sources
Government Grants -                           3,600                   13.3% 14,000                 2.8%

Foundation and Corporate Grants 2,500                   18,500                 68.3% 152,025               30.6%

United Way -                           -                           0.0% -                           0.0%

Individual Contributions -                           -                           0.0% 60,045                 12.1%

Earned Income -                           5,000                   18.5% 217,750               43.8%

Interest Income -                           -                           0.0% 380                      0.1%

In-Kind Support -                           -                           0.0% 15,000                 3.0%

Other Income -                           -                           0.0% 38,000                 7.6%

Total Income 2,500                   27,100                 100.0% 497,200               100.0%

Expenses
Salaries and Wages 1,500                   15,000                 55.4% 225,961               45.4%

Employee Benefits and Taxes 83                        825                      3.0% 12,200                 2.5%

Total Personnel Costs 1,583                   15,825                 58.4% 238,161               47.9%

Bank/Investment Fees -                           -                           0.0% 18,000                 3.6%

Depreciation Expense -                           -                           0.0% -                           0.0%

Equipment Rental & Maintenance -                           -                           0.0% 6,500                   1.3%

Food Costs -                           -                           0.0% -                           0.0%

Fundraising/Development Expenses -                           -                           0.0% 3,500                   0.7%

Insurance Expense -                           -                           0.0% 21,500                 4.3%

Marketing/Advertising 2,100                   7.7% 41,000                 8.2%

Postage and Delivery -                           -                           0.0% 3,000                   0.6%

Professional Development -                           -                           0.0% -                           0.0%

Professional Fees 150                      1,500                   5.5% 29,500                 5.9%

Rent and Occupancy 395                      3,950                   14.6% 95,450                 19.2%

Supplies and Materials 373                      3,725                   13.7% 25,450                 5.1%

Telephone Expense -                           -                           0.0% -                           0.0%

Travel Expense -                           -                           0.0% 3,000                   0.6%

Other Expense 1 -                           -                           0.0% -                           0.0%

Other Expense 2 -                           -                           0.0% -                           0.0%

Miscellaneous Expenses -                           -                           0.0% -                           0.0%

Total Non Personnel Costs 918                      11,275                 41.6% 246,900               49.7%

Total Expenses 2,500                   27,100                 100.0% 485,061               97.6%

Excess of Revenue Over Expenses -                           -                           0.0% 12,139                 2.4%

Enter Footnotes Here

Jean's Teens Theatre Arts Youth Development

AGM COMMON PROPOSAL FORM

Jean's Playhouse

PROJECT & ORGANIZATION BUDGET SUMMARY

© Associated Grant Makers 2007



Jean’s Teens: A Theatre Arts Youth Development Program Anecdotes 

January 26, 2016: It’s the first day of Jean’s Teens rehearsals for their spring production of The Phantom Tollbooth. 

Twenty kids sit in a circle, leafing through their scripts for the first time. Inside is a calendar outlining their schedule 

with goals and expectations for the next ten weeks until show time. And, written inside each child’s script is that 

most exciting hallmark of a new production, for youth, college students and professional performers alike- the cast 

list! Most of these students will take on between two and five different roles each, stretching their creative muscles 

to differentiate their multiple characters by walk, talk, intention and response. 

Not everyone will play multiple roles, though. “Look at your script,” one student whispers to another who has 

arrived late, wagging his eyebrows. She opens the book, looks inside- and smiles, equal parts nervous and excited. 

She is to play Milo, the main character who undergoes a journey throughout the Land of Wisdom to save the 

Princesses Rhyme and Reason- and learns a few things about the value of both time and friendship. 

“I like to be in Jean’s Teens because I get to be 

creative and bring different characters to life,” 

one participant says. “And I get to act with my 

sister and my friends, which is pretty cool.” 

“I like to do the plays because I’m going to be 

famous one day,” another announces.  

Jean’s Teens in cooperation with Lin-Wood 

Public School were proud to present the 

beloved classic The Phantom Tollbooth at 

Jean’s Playhouse on April 1-3, 2016. 

From the School: 

“I noticed four or five kids who are normally not vocal in class or active in other programs, but who rose to a new 

level and came out of their shell in a positive way.” 

-Lin-Wood Public School Principal Mr. Robert Nelson, April 2014 

 “During the past year, three of the middle school students and two of the high school students on your list who 

participated in the plays showed substantial improvement in the areas of grades, attendance, and participation in 

extracurricular activities. In addition, although these are more subjective areas, the five of them showed an increase 

in confidence and self-esteem.” 

-Lin-Wood Public School Principal Mr. Robert Nelson, June 2015 

From the Parents: 

“My children loved participating in the entire process. From rehearsals to strike. They enjoyed being able to have 

the freedom to put their own twist on the characters they were given. Great learning experience! [They] immediately 

asked when the next play was and [were] disappointed that it’s not until the fall. …The possibilities are endless! 

You are all fantastic! Thank you for providing such a wonderful experience for ALL of the children.” 

“My little girl lost some of her shyness during this show and surprised us all with her creative expression. We are 

very proud and grateful to Jean’s Teens. I loved that this theater experience was not full of criticism. It was more 

about learning and having fun. I thought it was great!” 

“THANK YOU THANK YOU THANK YOU for doing this!! [Participant] has been a different person since she 

started rehearsal. She is happier and more confident and I am able to speak to her without taking my life into my 

hands. She is having a great time and I wanted to be sure that you know how much we appreciate the time and effort 

that you are putting into this play.” 
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From the Kids: 

Hanna Olivier, a fifteen-year-old home-schooled student from Lincoln, plays one of the few human characters in 

Seussical, Jr., the Mayor of the Whos. Miss Olivier, who was last seen on the Jean’s Playhouse stage as Fan in A 

Christmas Carol, explains that one of the recurring lines in the show, “A person is a person no matter how small,” 

exposes the theme running through the play and- as many of us can remember- Dr. Seuss’ eclectic body of work. 

The creative process of staging the play and getting “into character” has been affirmative and stimulating for Miss 

Olivier, who says that “Vicki encourages us to use our imagination and be the character as we see it.” 

-Excerpted from Press Release sent by Jean’s Playhouse May 2013 

Jean’s Playhouse 

The hot lights 

Beaming down on me. 

The stage underneath my feet. 

But what can I say? 

Acting is my life! 

 

The room where we get ready 

To transform into our characters, 

Wild with energy, excitement and talent. 

 

A place were myself is revealed. 

No need to be ashamed. 

Everyone is different here. 

 

-Excerpted from poem submitted by Lin-Wood Public School student & Jean’s Teens Participant: Grade 6 

 

 

Audio-Visual Representation: 

 

View video clips from The Phantom Tollbooth, April 2016 online at https://youtu.be/byjij78ItEU, as well as video 

clips from Just So Stories, March 2015 at https://youtu.be/oJqd26xM870. 

 

https://youtu.be/byjij78ItEU
https://youtu.be/oJqd26xM870


Jean’s Teens: Pre- and Post-Test 

Name: _____________________________________________  Date: __________________ 

 

1. What does it mean if the director tells you to focus? 

 

 

2. What are properties, or props, and who is allowed to touch them? 

 

 

3. What is the proscenium? 

 

 

4. Where do you normally look when another actor is saying a line? 

 

 

5. What does the Technical Director do? 

 

 

6. What does it mean if the director says that you are “pulling focus”? 

 

 

7. On a scale of 1 to 10 (10 being the best), how do you feel about yourself today? 

 

 

8. On a scale of 1 to 10 (10 being the best), how do you feel about the future? 

 

 

9. On a scale of 1 to 10 (10 being the best), how important is it to you that you focus at school? 

 

 

10. Does your experience in theater help you in everyday life? If so, how? 



 

 

 

 

 

 

 

 

 

 



Jean’s Teens 2017 Sponsor Levels: 

$2,500 Sponsor: 
 

Promotion at Jean’s Playhouse 
ON WEBSITE AND E-MAILS 

FairPoint Communications’ name, logo and live link will appear on Jean’s Playhouse website and all e-mail marketing 

referring to Jean’s Teens. 3,000+ subscribers will receive 5-8 e-mails with FairPoint Communications’ name, logo and live 

link featured as sponsor of Jean’s Teens 

IN PAPERBILL PROGRAMS 

Full-page advertisement in PAPERBILL program circulated to 8,000-10,000 patrons attending productions and events at 

Jean’s Playhouse over the length of this agreement; name and logo listed as sponsor on special Jean’s Teens page 

ON JEAN’S TEENS INSERTS 

FairPoint Communications’ name and logo listed as sponsor on 500+ inserts circulated to each patron attending Jean’s 

Teens productions  

ON CORRESPONDENCE 

FairPoint Communications’ name and logo listed as sponsor on all correspondence sent to parents and guardians of Jean’s 

Teens participants 

 

Promotion in Marketing 
ON BANNERS IN DOWNTOWN LINCOLN 

FairPoint Communications’ name and logo will appear on 5 banners (4’x8’ and 4’x10’) in Lincoln two times over the length 

of this agreement for a period of approximately four weeks each 

ON POSTERS IN NORTHERN NH 

FairPoint Communications’ name and logo will appear on 200 posters distributed to Littleton, Bethlehem, Franconia, 

Lincoln, Woodstock, Thornton, Campton, Plymouth and Holderness two times over the length of this agreement for a 

period of approximately six weeks each 

IN BROCHURES DISTRIBUTED STATEWIDE 

FairPoint Communications’ name and logo will appear in 20,000 brochures distributed statewide with a focus on the towns 

listed above twice over the length of this agreement for a period of approximately twenty-six weeks each 

ON RACK CARDS DISTRIBUTED IN NORTHERN NH 

FairPoint Communications’ name and logo will appear on 10,000 rack cards specifically promoting youth programming at 

Jean’s Playhouse. This rack card is sent home late spring with every student at Lin-Wood Elementary and High School, 

Campton Elementary School, and Plymouth Elementary and Regional High School. 

IN NEWS AND PRESS RELEASES 

FairPoint Communications’ name and logo will appear in all news releases and press advisories referring to Jean’s Teens 

distributed to regional and statewide publications 

IN RADIO ADVERTISING 

FairPoint Communications will be mentioned in all radio advertising through 98.3 WLNH referring to Jean’s Teens. 98.3 

WLNH airs thirty 60-second spots over the first ten days of every month. 

 98.3 WLNH has a cumulative weekly audience of 40,000+ listeners 

 The target audience is 25-54 year-olds who live and work from Plymouth to Manchester, New London to Western 

Maine 

 All November and March spots are dedicated to Jean’s Teens 

 

Free Tickets 
FairPoint Communications will receive 30 free tickets for use by employees and their families to all productions at Jean’s 

Playhouse over the length of this agreement. 



Jean’s Teens 2017 Sponsor Levels: 

$1,500 Sponsor: 
 

Promotion at Jean’s Playhouse 
ON WEBSITE AND E-MAILS 

FairPoint Communications’ name, logo and live link will appear on Jean’s Playhouse website and all e-mail marketing 

referring to Jean’s Teens. 3,000+ subscribers will receive 5-8 e-mails with FairPoint Communications’ name, logo and live 

link featured as sponsor of Jean’s Teens 

IN PAPERBILL PROGRAMS 

Half-page advertisement in PAPERBILL program circulated to 8,000-10,000 patrons attending productions and events at 

Jean’s Playhouse over the length of this agreement; name and logo listed as sponsor on special Jean’s Teens page 

ON JEAN’S TEENS INSERTS 

FairPoint Communications’ name and logo listed as sponsor on 500+ inserts circulated to each patron attending Jean’s 

Teens productions  

ON CORRESPONDENCE 

FairPoint Communications’ name and logo listed as sponsor on all correspondence sent to parents and guardians of Jean’s 

Teens participants 

 

Promotion in Marketing 
ON POSTERS IN NORTHERN NH 

FairPoint Communications’ name and logo will appear on 200 posters distributed to Littleton, Bethlehem, Franconia, 

Lincoln, Woodstock, Thornton, Campton, Plymouth and Holderness once over the length of this agreement for a period of 

approximately six weeks 

IN BROCHURES DISTRIBUTED STATEWIDE 

FairPoint Communications’ name and logo will appear in 20,000 brochures distributed statewide with a focus on the towns 

listed above once over the length of this agreement for a period of approximately twenty-six weeks 

ON RACK CARDS DISTRIBUTED IN NORTHERN NH 

FairPoint Communications’ name and logo will appear on 10,000 rack cards specifically promoting youth programming at 

Jean’s Playhouse. This rack card is sent home late spring with every student at Lin-Wood Elementary and High School, 

Campton Elementary School, and Plymouth Elementary and Regional High School. 

IN NEWS AND PRESS RELEASES 

FairPoint Communications’ name and logo will appear in all news releases and press advisories referring to Jean’s Teens 

distributed to regional and statewide publications 

 

Free Tickets 
FairPoint Communications will receive 30 free tickets for use by employees and their families to all productions at Jean’s 

Playhouse over the length of this agreement. 

  



Jean’s Teens 2017 Sponsor Levels: 

$500 Sponsor:  

(Benefits apply to either Spring or Fall 2017 production) 
 

Promotion at Jean’s Playhouse 
ON WEBSITE AND E-MAILS 

FairPoint Communications’ name, logo and live link will appear on Jean’s Playhouse website and all e-mail marketing 

referring to either the Spring or Fall 2017 Jean’s Teens production. 3,000+ subscribers will receive 2-4 e-mails with FairPoint 

Communications’ name, logo and live link featured as sponsor of Jean’s Teens 

IN PAPERBILL PROGRAMS 

Quarter-page advertisement in PAPERBILL program circulated to 8,000-10,000 patrons attending productions and events at 

Jean’s Playhouse over the length of this agreement; name and logo listed as sponsor on special Jean’s Teens page 

ON JEAN’S TEENS INSERTS 

FairPoint Communications’ name and logo listed as sponsor on 250+ inserts circulated to each patron attending either the 

Spring or Fall 2017 Jean’s Teens production  

ON CORRESPONDENCE 

FairPoint Communications’ name and logo listed as sponsor on all correspondence sent to parents and guardians of 

participants of either the Spring or Fall 2017 Jean’s Teens production 

 

Promotion in Marketing 
ON POSTERS IN NORTHERN NH 

FairPoint Communications’ name and logo will appear on 200 posters distributed to Littleton, Bethlehem, Franconia, 

Lincoln, Woodstock, Thornton, Campton, Plymouth and Holderness once over the length of this agreement for a period of 

approximately six weeks 

ON RACK CARDS DISTRIBUTED IN NORTHERN NH 

FairPoint Communications’ name and logo will appear on 10,000 rack cards specifically promoting youth programming at 

Jean’s Playhouse. This rack card is sent home late spring with every student at Lin-Wood Elementary and High School, 

Campton Elementary School, and Plymouth Elementary and Regional High School. 

IN NEWS AND PRESS RELEASES 

FairPoint Communications’ name and logo will appear in all news releases and press advisories referring to either the Spring 

or Fall 2017 Jean’s Teens production distributed to regional and statewide publications 

 

Free Tickets 
FairPoint Communications will receive 15 free tickets for use by employees and their families to all productions at Jean’s 

Playhouse over the length of this agreement. 

 








